
Los Angeles 
County 
Business 
Federation 

St rengthening the Voice of Business 

Alll:oml•ra 

Ar<:~tU:o 

r.hhwst•Ch<~ml>•·rl.A 

l:l:.ro:nwnl 

(uh•<:rOty 

fl Muntr. 

r;l'l.':llt'l' t .. sAngt'l~~ Arrlc;~n Amcrlc:m 

llarlu>rt:ityjll:arllllrG.IIl'\\'ilf 
llnllpo•n,,d 

)rwmdalt· 

I n~lo ll ,!: t'k~J\ 1 \·a 

I.IIXC""stalArcn 
J.a f.;ou;ula l'Unuid!:~ 

J~ous;tlearbAr~::a 

I u Anscle~ MdruJu'llll.ou lll~l"m'c 
M:tl1hu 
M:mhnllnnllt'il~h 

Muntebcll<o 

lll'dllllllnllc:t.•b 

x ... ,, .. nall!l;nk 

llt•t:lnnal IJISJianlr 

S1n l'c<lrn l•cnln~u l » 

SantnCiarll:~ V:dlty 
Sani>~Mt>nicil 

Suuth JlayJ\:o;~udilllull 
Tnlnml.;olu: 

Tun~ nrc An:<~ 
lln l lelll:llamhu~ s~·· ,r,.'rl\~ndn \'Jll~y 

llnl\'t·•·.~;ol l:lty Nnt·th llo\)J•wuud 

VlcllllllnrnAmrrlr;u, 

Westllo>llyvt!<>nd 

W('stJMA>If:<'l"$ 
Wc~Nidc!:<!Ut>til 

Wllmln~run 

Trildt< Assnd11tlons a nil MlnuJ•l!y Jln~lm·n l>roup5 

Alii I.!>~Angdcs 
Am•·rlc.mllcvu:~!ltAn!>d.tllun 

llnldujleV::di••)'Un.lrdnt'l"ro~d~ 

llpo~rlnu;nl As~ncJa l il•n, c;A Stmlhtrn nut~ 

A]'lltrtnh·nt A.,~ndllllbn ult:n•:.ttr '·"' AllJ:t"!<·• 

J.vl;m h nwr lnln u n~ln··~~ Wum<"I\1\SSnl'l<>tl!•n 
ll~ l .m Hushi-I'H A~socJ"'tlun 

II•~Mlah'd Jtnild~t·• ;uul fnnlrarluno -111/\'o:ntnr~ 
llwtrl}'llill< 1 littah·r 1.11 ~~~~nclatltoll nJ }lealtnn 
Hrtltd• /unnlun ltu~Jn~$~ 1 t.un(!l 

tlulldlnj: Jndu~1ry ""(ld:tli"n. LA I V,·ntur:~ 
11111idln~ {lWil<'T.< .II M~n~t::~n· JI_..,,·J~Uun, J.A 

tn]ll.,rnlaApartnu·n! As•"tlallnn,l.A 
(;,JIInrmJ Cuntr.,<'t f.lll•·~ ~~~~ud;,tinn 

c::.llfurni~ lndc f>~H dc!tlllanhrs 

Utllll•rn•a lh"l"uranl A~-~'"IMiun.I.A 
f:tnc•n Jl.,nuogu ...... l:mpl<>y•·r~ Alllam·c 

f:rll\crrnr Jntcru;oiJun;l\"lracl,•lkvl'lr•Jmlcnt 

(lti'U.~ \'all~.v hs~~otl~tJnu "' ll <·.Jit~•n 
t;cm~trucUunlndu§tryA!r~u.lhtyfuallliun 

f:nn~trutlihu ludu~try l.t~allliou fur W~h.'r Qu.tllly 

t:ntr~rn·n~urs· ~•q;•utll.:tllun I.A 
l·'lxlnJ: i\nt:<.:lc•\<u, .Stud~ In Tr.t!Ji•· flA:i'f) 
l'uturd'nns 

l!a!c\1'~)" tu J.A 

tOluul~k ~~~'Hdallnn Ill lh·o~lturs 

Cin·aiH IJ.~iin1 Husill<'~~ hrii'J";ttlnn 

'•l"l'lUt·l l.h N••w c::n·no·nlcrs Asst•diltl~>n 
lllorlwrl\$s<ocl;o!honllflndiiiiT}'!o [arnm..rt:t• 

ll;rrh.,r'lruckuo,: /oi~Otl:tllnn 

IJ hSf'llill h~~<>ti;:~tiuu ul \r~ulh~nl fl\ 

ll "lt•llls~nd~ ! hon Ill In< !\n~dcs 

l n1lu~try Manu l ~t·Junr~ (:mtnrll 

I.A ~11/\IIE~ 

l•·a,:tu,ul Cil.lll<>rnlal:llh•~ 
ln ·- lln,:.t:ll'"C"untyl . cunumlrllL<'cl<>j>nt~lll f"nrJ•· 
I"·' Angrlc~ ( .. untr w~, .... .M.lllolJlclnCUI "~'"".)tlnll 

NulluJt~l IJ.\S<>t"titll<oll 11f Wt>lllt"/1 ]lll~ill<'\.~ llllllll't', 1.1\ 

N;Hiunall.~lilla Uusln~~s Wumcn llssuda!lun 

lh'<'I"U':O~ t:hJnc_,,·JJU~hll.'~~ I.XIh<>n;:-~ 

l'.l~oad~ll:t·l"u<>lhllh A~~udatl"'' of fh·alt"n 
kt<"fll"<lin,; ln,tu<lf)" ~~~~nClolli<m nl ,\merll3 

.,,ml;ilhn<lV:.ll<-yl"cnnnmh:I•Oirlu<"nhijl 

!>u 1;1) Minudly ~"l'f'lh•r J),., ,.J,.pnn·nt Lu11ndl 

Sunllr A~l~ll llu~ul<·~' lllli:UII t· Nl'lwork 

.,,,,. h Jl ;oy .'l~'"ci"l)ron ulll•••dl nr.1 
-~101111 i'.u•J,; .~takchnldo•r• t.rnup 

~<•llthl~tull!t·tiunJIIIH"(IJIU•ll<•tltl3ltnn 

Trt-l;uumtbll"nrJo~llunnlll.to~lturs 

V~lh·y J.,·<·ll"mh· lh·v.-l••rm•·nt Ct·ntrt 
Vdll~~ lndu,tr.' ,usncl,.tlnn nl:o.~nt , l r.!~rll;o 

V.lllcv lndus!l)•~(uJilll\l"l'<"<' """fi~llo>n 

VaHey ln\~·n•~llnnal Tr.uJ. h«!lri;:.tiun 

\'l't·H.!.:Ill<i,lbrld\'~llty/1 .""'1·111<•llul k<"li"r• 

W•·~h·m Stille~ l'cln•h-um A'Mo.-IO!Ii"n 

1000 N. Alameda St. #240 

March 18, 2013 

Michael LeGrande 
Director 
City of Los Angeles Department of City Planning 
201 N Figueroa St 
Los Angeles, CA 90012 

RE: Comments on Outdoor Advertising and Signage Effort 

Dear Director LeGrande, 

On behalf of the Los Angeles County Business Federation (BizFed), 
representing more than 100 business organizations with more than 250,000 
businesses across our region, including more than 80,000 businesses in t he 
City of Los Ange les, we are writing to offer comments for your consideration 
as t he City works to address the issue of billboards and digital signs. 

For businesses, community organizations, and publ ic agencies in 
neighborhoods across the City, billboards and digital signs can be important 
tools for advertising, marketing, public communication, and community 
engagement. However, while many of our members embrace these benefits, 
we also recognize that growth has resulted in many billboards and digital 
signs in locations that are undesirable for both residents and outdoor 
advertisers and signage companies. Therefore, we believe there is a need for 
comprehensive, clear, fair, easily understood rules, and we commend the 
Department of City Planning and the Planning and Land Use Management 
Committee (PLUM) for assembling various stakeholders to engage in a 
Visioning Group to begin tackling this issue. 

As work on this issue continues, we offer the following thoughts, wh ich 
we hope can inform the process of developing a comprehensive approach to 
govern outdoor advertising and signage in the City: 

Given the potentia l benefits of digital billboards and signs to 
businesses, community organizations, and public agencies, the 
City should explore establishing a policy that would reduce overall 
billboards by allowing the judicious and strategic conversion of 
static billboards to be replaced by digital bil lboards and signs. 

A strategic reduction and conversion policy should allow 
community benefits as an alternative if sign reduction is not 
feasible. Examples of community benefits include sidewalk repair, 
landscaping amenities, the planting of street trees, parks and open 
space, facade improvements, street furniture, and similar 
measures designed to enhance affected neighborhoods. Council 
offices should have the flexibility to work with the neighborhoods 
they represent to address the unique and specific needs of their 
respective communities in ways that are fair and equitable to 
outdoor advertisers and signage companies. 

For such a strategy to be effective at reducing overall billboards, it 
w il l be important to ensure that there is enough opportun ity and 
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flexibility to convert static billboards to digital billboards and signs. If there are too few 
areas in which digital billboards and signs are allowed, there will be insufficient incentive for 
outdoor advertisers and signage companies to participate. 

The City must take care to ensure a level playing field among all outdoor advertising and 
signage companies without picking winners and losers among these businesses. Past 
efforts to regulate digital billboards and signs have failed neighborhoods and the outdoor 
advertising and signage industry as a whole by creating a monopoly in which only two 
companies possess 100 percent of digital billboards in the City. 

Additionally, if the Visioning Group, or some successor entity, is to continue, we suggest 
bringing additional voices to the discussion, including BizFed, which was not a formal member 
(although several of our members participated in other capacities.) The formal group was made up 
largely of billboard companies and their lawyers, and neighborhood council representatives from 
established single-family neighborhoods. We recommend ensuring participation from representatives 
from both new emerging neighborhoods and neighborhoods that are seeking revitalizion. In both 
cases, high-density, high-rise, mixed-use streetscapes attract very different residents seeking a very 
different neighborhood character from established single-family neighborhoods. Additionally, the 
group should include owners on whose property billboards are located, as they will be directly affected 
by any new policies. 

Again, we appreciate work of the Visioning Group thus far and the PLUM Committee's efforts to 
address an issue that so directly affects the character and economy of the City of Los Angeles. We 
look forward to continue engaging all of the relevant stakeholders to ensure a fair and comprehensive 
solution. 

Sincerely, 

Will Wright 
Co-Vice Chair, BizFed Land Use/ 
Development/Construction & 
Housing Committee 
American Institute of Architects - LA 

CC: 

Carlene Matchniff 
Co-Vice Chair, BizFed Land Use/ 
Development/Construction & 
Housing Committee 
Centennial Founders 

Planning and Land Use Management Committee. Los Angeles City Council 
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Tracy Rafter 
BizFed CEO 
IMPOWER, Inc. 

www.b izfed.org 
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1000 N. Alameda St. #240 

December 4, 2014 

Honorable Herb Wesson, Jr. 
President 
200 North Spring Street, Room 470 
Los Angeles, CA 90012 

Dear Honorable Council President Wesson: 

On behalf of the Los Angeles County Business Federation (BizFed) -
representing more than 125 business organizations wit h nearly 265,000 
businesses across our region - we are writing to express support for the 
outdoor advertising industry's efforts to work with the City to find a 
legislative solution regard ing digita l signs in the City of Los Angeles. If forced 
to go dark, publ ic safety agencies, nonprofit groups, and businesses will be 
negatiely impacted. 

Digital signs contribute to public safety, a facet of digital signs that many 
opponents of digital signage in Los Angeles intentionally overlook. Whether 
signs are used to support outreach efforts for local nonprofits, or notifying the 
community in emergency situations, digital signs provide critical information 
to communities throughout the city. 

Outdoor advertising plays a unique roll for businesses seeking to market their 
services and products at a rate averaging 86% less than TV and 66% less 
than newspapers. Demolition of these signs would reduce the City's 
opportunity for revenue generation and could result in permanent loss of 
digital signage in Los Angeles. 

It is imperative that the City of Los Angles finds a legislative solution that will 
allow for the permitting of existing digital signs, as well as establish a 
comprehensive sign ordinance allowing for the fair and reasonable use of 
modern digital technology. By establishing a reasonable ordinance, similar to 
the policies that exist in more than 450 localities in 43 states - the City can 
take advantage of the significant economic, community, and public safety 
benefits digital signs provide. 

We recognize the long history of this issue in the City of Los Angeles and 
encourage the City Council and staff to work with the industry to restore the 
use of digital signs and craft a policy for the fair and reasonable use of digital 
signs, and in a timely manner. This will ensure that valued community 
partners are able to continue supporting the Los Angeles civic and business 
community . 

Sincerely, 

~ iLJJtP-ky ~ 
Don St. Clair 
BizFed Chair 
Woodbury University 

LOS AngeJes, 1..amorma '::IUUl<: 

David Fleming 
BizFed Founding Chair 
Latham & Watkins LLP 

Tracy Rafter 
BizFed CEO 
IMPOWER, Inc. 

www.OJ:aeu.org 


