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Today, the availability of produc-
tion incentives and established produc-
tion infrastructure outside Los Angeles
make it possible to film series in other
places.

This fact, combined with network
decisions about which shows to pick up
or cancel in a given year, poses a serious
threat to established production centers
like Los Angeles.

To help quantify this problem,
FilmL.A. researchers analyzed new and
continuing series pickups for 2010/2011,
201172012 and 2M12/2013 viewing sea-
son an major broadcast networks during
primetime. This analysis excluded cable
productions because of their irregular
series start pattern.

At the beginning of the 2012/2013
fall viewing season, viewers will be ex-
posed to 47 L.A.-based shows (18 dra-
mas, 29 comedies). They will also be
exposed to 24 shows (23 dramas, 1 com-
edy) filmed outside the region.

Thus for the first time in FilmL.A.'s
ongoing study, L.A. is heading into the
fall seascn accounting for less than 50
percent of the network screen time
devoted to primetime scripted dramas.

Come mid-season, L.A.'s drama
share could be even smaller, since just
one L.A. show was picked up as a mid-
season replacement. Six mid-season
dramas were picked up elsewhere.

The loss of just one television
drama series can amocunt to thousands
of lost jobs and tens of millions of dol-
lars of lost production spending over
several viewing seasons,

Comedy series are less expensive
to produce than drams and generally
employ fewer people during production.

Multi-camera, stage-bound come-
dies, which L.A. has been abte to retain
in great numbers, cost up to $1.5 million
to produce per episode.

Single-camera comedies that regu-
larty shaot on-location cost slightly more
to make at up to $2.0 million per epi-
sode. Creative reasons, as opposed to
economic reasons, presently keep these
praductions in Los Angeles,

“We think L.A. is settling into a
new normal,” said FitmL.A. President
Paul Audley, “Without a more competi-
tive California tax incentive program,
Los Angeles will find it hard to increase
its share of total TV drama production.”

“Of course, having comedies made in
town is a boon for L.A." Audley continued.
“It leaves us vulnerable, though. The com-
edy genre is cyclical and there's little to
prevent singte-camera comedies from fol-
lowing dramas out-of-state. Our economy
would be well-served were the region to
attract a more diversified slate of produc-
tions.”

Though not a focus of this report,
other soundstage-retiant facets of Los
Angeles’ television production industry are
worthy of mention,

The L.A. region hosts numerous tele-
vision talk shows, including Conan, The
Tonight Show, Last Call with Carson Daly,
The Late Late Show with Craig Ferguson,
Jimmy Kimmel Live, The Talk, Ellen and
Dr. Phil.

Locally-produced game shows in-
clude, but are not limited to, Jeopardy,
Wheel of Fortune, Let’s Make a Deal,
Shark Tank, Wipeout, The Biggest Loser
and The Price is Right.

Taktent shows in L.A. include Ameri-
can Idol, America’s Best Dance Crew, The
Voice, The X Factor, America’s Got Talent,
So You Think You Can Dance, Dancing with
the Stars, Duets and America’s Next Top
Model,

Dramas’ Dramatic Flight.

The charts below illustrate some of the changes taking place in the network television production landscape, Based on primetime
network television schedules as the start of the fall season, the charts reveal a shift in drama series production away from Los An-
geles, L.A.'s hitherto unchallenged grip on comedy series has kept the region’s comedy production share above 90 percent.
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