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Re TargeUSunset & Western (Council File No. 12-1604) Supplemental Information in Response to Appeal 

Dear Councilman Reyes and Honorable Council Committee Members:: 

This firm represents Target Corporation, the Applicant in the above-referenced project. Greenberg Farrow prepared 
the applications for the project. Greenberg Farrow provides architecture, planning, engineering and development services to a 
wide array of the nation's most prestigious retailers, developer and public sector clients through its Collective Design 
Intelligence approach. We have extensive experience in all aspects of designing, planning, and implementing projects for 
large national-brand retailers such as Target. We are thoroughly familiar with Target's retail program and its methods for 
delivering goods to its stores and to its customers. 

This letter provides supplemental information in response to the joint appeal filed by Mr. Doug Haines on behalf of La 
Mirada Neighborhood Association and Mr. Robert Blue on behalf of Citizens Coalition, Los Angeles. The information provided 
in this letter is based on our experience working with Target and upon information provided by Target for this purpose. In 
particular, this letter provides additional information regarding the following: 

• The feasibility of a single-level, 115,000 square-foot Target store that was referenced as an alternative in 
the Project Environmental Impact Report; 

• The feasibility of semi-subterranean English Basement-type retail uses described in one of the alternatives 
in the EIR; and 

• The practical difficulties of requiring 50 percent transparent building elements along the St. Andrews Place 
fa9ade. 

In our experience, all other factors being equal, the amount of sales floor area dictate the range of goods and 
services. Compared with the proposed 163,000 square-foot Target store in the proposed Project, a smaller sales floor 
eliminates merchandise categories and reduces product assortment. 
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One of the other alternatives in the EIR evaluated a project with ground fioor retail in an English Basement 
configuration that would be semi-subterranean approximately six feet below grade, with the Target store above. In our 
experience designing and developing mixed-used ground fioor retail throughout the United States, we have never seen semi
subterranean English Basement retail in a new development. To our knowledge, there are no examples in Los Angeles. In 
our professional opinion, such a configuration would not be feasible in Los Angeles because English Basement retail lacks the 
visibility and pedestrian-orientation that at-grade retail development provides. Quite simply, semi-subterranean English 
basement retail would not be feasible in the Project. English Basement retail exists in some East Coast metropolitan areas, 
but is the result of adaptive re-use of 19th and early 20th Century Brownstones. Even today, most of these spaces are used for 
residential, not retail, purposes. 

Achieving 50 percent transparent building elements along the St. Andrews Place ground fioor fa9ade is not practical 
because there is limited ground-level retail proposed along St. Andrews Place. Additional transparent elements at grade level 
along St. Andrews Place would show the parking structure through the windows. The views of the parking would not meet the 
intent of the transparency requirement to activate the fa9ade and promote a better pedestrian experience. In contrast, the 
transparent elements on the project's other facades, which meet the minimum SNAP requirements, provide views of the 
pedestrian-friendly and inviting elements of the Target store and ground fioor retail. 
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