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According to the Los Angeles Police Department, over the past three years, there have 
been 7,048 DUI-related traffic collisions in Los Angeles, which have resulted in 60 fatalities and 
2,818 injuries.

In the United States:

One person is killed every half-hour due to drunk driving.
Each year approximately 16,000 Americans are killed in alcohol-related crashes. 
Alcohol is a factor in nearly half of all traffic fatalities.
Every other minute, another person is seriously injured in an alcohol-related crash. 
Economic costs of alcohol-related crashes are estimated to be $45 billion yearly. 
An additional $70.5 billion is lost in quality of life due to these crashes.

These statistics only tell half the story. Each of these numbers represents a person, a loved 
one, a daughter, a son, a mother, a father and we must do whatever we can to reduce these 
numbers at every opportunity we have in the City of Los Angeles.

In California, the manufacture, distribution, storage and sale of alcoholic beverages are 
regulated by the Department of Alcoholic Beverage (ABC), and the ABC is charged with 
enforcing the Alcoholic Beverage Control Act and its regulations.

Establishments that concurrently sell gasoline and alcohol must abide by local land use 
regulations. As such, local government is not preempted in the exercise of its land use authority, 
as noted in Section 23790.5 of the Business and Professions Code.

Section 23790.5 of the Business and Professions Code, denotes specific conditions that 
must be met by bars, restaurants, liquor stores, supermarkets, and gasoline mini-marts engaging 
in the concurrent sale of motor vehicle fuel with beer and wine for off-premises consumption, as 
follows:

No beer or wine shall be displayed within five feet of the cash register or the front door 
unless it is in a permanently affixed cooler.
No advertisement of alcoholic beverages shall be displayed at motor fuel islands.
No sale of alcoholic beverages shall be made from a drive-in window.
No display or sale of beer or wine shall be made from an ice tub.
No beer or wine advertising shall be located on motor fuel islands and no self-illuminated 
advertising for beer or wine shall be located on buildings or windows.
Employees on duty between the hours of 10 p.m. and 2 a.m. who sell beer or wine shall 
be at least 21 years of age.

In addition, cities can zone specific areas where liquor can be sold, keeping it out of 
residential and school areas.
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The conditions enumerated by the State, therefore, are minimum standards which do not 
limit the implementation of local land use controls.

We must examine conditions for the advertising and location of alcoholic beverages at gas 
station mini-marts in the City of Los Angeles as another way to limit the chances that someone 
will get in their car and drink and drive.

I THEREFORE MOVE that the Council instruct the Planning Department, with the 
assistance of the City Attorney, to report on the implementations and enforcement of conditions 
in Section 23790.5 and the developments of any other standards that could be imposed on these 
types of uses within the parameters of state law.
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